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T'TIHTE CO PAH

OneHka aeaTeJIbHOCTH O0MOJIMOTEKH B COMAJILHBIX CEeTAX
HHCTPYMEHTAMHU Be0-aHAJINTHKHI

Ha ocHoBe H3y4YeHHsl HCCI€I0BAHMI PA3THYHBIX AHAIHTHYECKHX KOMIAHHIi peacTaBiIe-
HbI 0000UIEHHBIE TaHHbIE 0 MOMYJSIPHOCTH commaiabHbIX cereil (Facebook, Instagram, BKon-
Takte, Twitter u ap.) B Poccun m mupe, 0 cTeneHn akTHBHOCTH moJib3oBartedeit B Hux. Ilox-
YEPKHYTO, YTO COLHAIbHbIE AKKAYHTbI OHOIHOTEK HYKIAIOTCS B yNpaBJieHUH, KOTOpoe 6a3u-
pyeTcst Ha aHA/IN3e PA3IHYHBIX JAHHBIX, MOJIYy4YaeMbIX ¢ IIOMOIIbIO JKCIEPTHON OIEHKH, OIPO-
€OB, MAPKEeTHHTOBBIX HCCJIeI0BAHUI{, HHCTPYMEHTOB BeG-aHAIUTHKH. OTMe4YeHO, YTO TaKue
HHCTPYMEHTHI MO3BOIAIOT 00bEeKTHBHO H 10 PA3HBIM IapaMeTpaM MPOAHAIH3HPOBATH 3P dek-
THBHOCTb PagoThbl 6UGIMOTeUHBIX SMM-MeHeIKepOB, H3YUUTDh MOBEICHUE M0JIb30BaTeNeil U HX
NpeANOYTeHNs], BBIIBUTh H YCTPAHHTh TeXHHYeCKHe OHIMMOKH, ONpeJeIHTh CTPATerHuecKHe
HANpaBJeHHs] PAa3BUTHS B Bed-cpene. BuIsiBiieHbI cOBpeMeHHbIe BeO-HHCTPYMEHTHI OLIEHKH
COLMAJILHBIX ceTell M ONpPo0OBaHbI HA AKKAYHTaX OMO/IHOTEK.

Ilpensio:keHo HCHOIL30BATH Pa3IHYHbIE BeO-HHCTPYMEHTBI A MOJIY4eHHS AeTAIbHOU
CTATHCTHKH, H3yYeHHs] KOHTEHTA, NIPOBeJeHUs] CPABHATEIbHBIX AHAIN30B AKKAYHTOB OHO/IHO-
TeK U MOPTPETOB MOJIb30BaTe eil, BLIABICHHs NPodjeM, yIy4lIeHHsl IPUCYTCTBUSA OUOIHOTEKH
B ceTH U Ap. Pe3ybTaThl NpUMeHeHHs! PA3THYHBIX HHCTPYMEHTOB OIICHKH 1eITeJIbHOCTH B Bed-
NMPOCTPAHCTBE JeMOHCTPHPYIOT Ba’KHOCTh M HEOOXOAMMOCTb HX HCIIOJIB30BAHHUS NPH aHATIH3E
3(peKTHBHOCTH AeSITeILHOCTH OUOTHOTEKH B COMAIBHBIX CETSX.

KnroueBsie cjioBa: OHOMMOTEKH, COIMANBHBIE ceTH, 3 PEKTUBHOCTb, OLICHKA, BeO-aHAINTHKA.
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Natalya Redkina
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Evaluating libraries’ activities
in social media through web-analytic means

Based on the studies of analytical agencies reports, the author summarize the data on so-
cial networks popularity (Facebook, Instagram, VKontakte, Twitter, etc.) in Russia and interna-
tionally, as well as the users’ activity level. She argues that the libraries’ media accounts need to
be managed based on analytical data and results of expert evaluation, surveys, marketing
research, web analytic. These tools enable to analyze library smm-manager efficiency, to study
library user behavior and preferences, to reveal and eliminate technical errors, to define strate-
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gic vectors of libraries’ www-activities. The modern www-instruments for social networks eval-
uation are revealed and tested based on several libraries’ www-accounts.

The authors also suggests to use combinations of www-instruments to get detailed statis-
tics, to perform content studies, comparative analysis of libraries’ www-accounts and user pro-
files, to reveal problems, to improve libraries’ presence on the World Wide Web, etc. The re-
sults of evaluation tools application prove their importance and practicability in assessing li-
braries’ performance in the social media.

Keywords: libraries, social media, efficiency, evaluation, web analytic.

Social networks become an integral part of the interaction between the li-
brary and users. Effective communications with target audiences, including for
professional communities, the introduction of new library services, the implemen-
tation of training activities, the advertising of events — all these features are at-
tracting, In 2016, the All-Russian center for the study of public opinion revealed
that two-thirds of Russian citizens (70%) use the Internet. The number of daily
users is steadily growing, reaching 53%. Of these, social networks are visited by a
large part of the online audience. The research carried out by our library in 2016
confirmed the activity of libraries in the web environment. The survey involved
336 representatives of libraries. 275 respondents (81.8%) confirmed the existence
of a library account in the social network many of them use several networks. The
research shows that many libraries do not see the results that they hoped to get.
Sacial accounts of libraries need management, based on the analysis of various
data obtained through peer review, surveys, marketing research, web analytics
tools. Likeable and easy in interaction tool Likealyzer (http:/likealyzer.
com/) on the basis of the analysis of the contents of the Facebook page, dialogs
with subscribers and their interaction with the content gives feedback and rec-
ommendations on how to improve the presence of the library in the social net-
work Facebook. For example, we analyzed the our library account on Facebook
using Likealyzer. Using various social media analytic tools, you can get detailed
information in real time, review actions, measure the depth of profiles in Face-
book, Twitter, Instagram, etc. Metrics from marketing web tools provide tangible
and quantitative information for evaluating content. These indicators show the
success of content and the best ways to optimize the work, reach out to a new
audience and interest the existing one. Modern web analytics tools are effective
for assessing the activity of the library in social media, as they allow to analyze
objectively and in various ways the efficiency of library smm managers, to study
user behavior and their preferences, to identify and eliminate technical errors, to
determine strategic directions of development in the web-environment.
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CornuanbHBIC CETH CTAHOBATCS HEOTHEMIICMOW YACTBIO B3aWMOJICHCTBHS
OMOITMOTEKN ¥ TIONB30BaTENCl Oarofaps BO3MOXKHOCTSM OpraHm3aimu dpQek-
TUBHBIX KOMMYHUKAITUHA C [ICIICBBIMU ayTUTOPUSMH, B TOM YHCIIE JUIS MPOQeccro-
HAJTLHOTO OOIICHUs, BHEAPECHUS HOBHIX (HOpM OHOIHMOTCYHO-HH(POPMAIIOHHOTO
00CITy)KMBaHUS, peaTH3aliii 00yJaroIiel eI TeIbHOCTH, PEKIaMbl MEPOIIPHATHH C
HCTIONTF30BAHMEM PACITUPEHHOTO CIIEKTpa HHPOPMAIIMOHHBIX KaHAJIOB H JIp.

Crmily conMaNbHBIX CeTeH W CBOH B3IJIAA HA UX pa3BuTHe omwmcan M. Jlai-
BOPT B cBoeii pabore «ConHalbHbIe CETH: PYKOBOJACTBO IO 3KCILTyaramum» [1].
T'oBopst 0 mpenmyIecTBaX ceTeBOro 3PQexra, aBTop MOAIEPKUBAET, YTO OHH HE
TOIIBKO TPEOCTABIIAIOT CaAMBIC Pa3HOOOpa3HBIE BO3SMOKHOCTH, HO W 3aCTaBIIIOT
JTyMaTh, TIOACKA3BIBAIOT HHTCPECHBIC UCH, HOBBIC HATIPABIICHUS IEATCILHOCTH 1
JTaKe MOTYT TIOJTHOCTHIO M3MCHHUTH JKU3Hb.

B 2016 r. Bcepoccuiickuii LEHTp H3YYeHHS OOIIECTBEHHOIO MHEHHS
(BIOM) mpexcraBmi qaHHBIe O TOM, 9TO B Poccun nBe tperu rpaxaad (70%)
MONB3YIOTCS. MHTEPHETOM. lIpM 3TOM 4YHCIO €XKEOHEBHBIX MONb30BaTeNneit
HEyKIOHHO pactér, mocturayB 53% (¢ 5% B 2006 r.) [2]; u3 HuX comumanbHbIC
CeTH IoceraeT OobIIas 4acTh OHIAHHOBOH ayIUTOPHH.

AKTHBHOCTD ayIUTOPHH COLMAIBHBIX CETeH MOXKHO IPOCIEIUTH 110 KOJIH-
gecTBy coobmienuit. Tak, MO JaHHBIM HCCIIENOBATENbCKOM Kommanuu Brand
Analytics (https://br-analytics.ru/statistics), ancno coobuienuii B uroxe 2017 r. B
CONMANEHBIX Memua coctaBmwio 53 364 658 188. 3a aHamm3upyemblii mepuon
843 247 370 coobmennii mpuxonuinock Ha / Hauboiee MOmyssipHBIX B Poccun
conmansHeix cereit (tabn. 1) — 1,6% 06béMa BCero myOIMIHOrO KOHTEHTA COLH-
ambHBIX Menua. B mukpoGmore Twitter 3aduKCHpOBaHO —IOMONHHUTENHHO
377 286 542 coobmieHuii.

Tabnuma 1
AKTHBHOCTH M0JIb30BaTeIeil conaJbHBIX ceTeii B Poccuu
Concern KoJsmuecTBo 3anuceii 3a Mecsig
(mroab 2017 1.)
facebook.com 355 600 780
instagram.com 146 835913
vk.com 307 178 215
odnoklassniki.ru 20811 163
google.com 8572946
my.mail.ru 3538 065
mirtesen.ru 710 288
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OnyH U3 MCTOYHHKOB MH(OpPMAIMK O COLMANBHBIX MEIHa B MUpPE — CalT
Dreamgrow.com, koTopblii mo3Bosimi onpenenuTs Ton-15 nambonee momysip-
HBIX ([0 KOJNMYECTBY €KEMECSYHBIX IOCETHTENEH, MaHHBIe OKPYIIICHBI B GOJIb-
IIyIO CTOPOHY) ColMabHbIX cereit. Kak Bumno u3 Tabi. 2, Facebook Bosrnasisier
peittusr ¢ GonmpmmM oTpeiBoM 0T YOUTUbe, Ha Tpersem Mecte — Instagram [3].

Tab6nuna 2

Ton-15 nonmyJIsipHBIX COUAILHBIX ceTeii B Mupe

Commanbubie Mema KoanuecrBo nocerureneii
(mroab 2017 1)
Facebook 2000 000 000
YouTube 1000 000 000
Instagram 700 000 000
Twitter 313 000 000
Reddit 250 000 000
Vine 200 000 000
Pinterest 150 000 000
Ask.fm 160 000 000
Tumblr 115 000 000
Flickr 112 000 000
Google+ 111 000 000
LinkedIn 106 000 000
VK 90 000 000
ClassMates 57 000 000
Meetup 30 300 000

CornacHo IaHHBIM, MONYYCHHBIM C MOMOLIBIO MYOJWYHOTO BEO-MPHUITO-
xenust Google Trends (https://www.google.ru/trends), kotopoe mo3Bosnsier B pe-
KHME PEaTbHOr0 BPEMEHH H3ydaTh MOIMYISPHOCTh MOWCKOBBIX 3alPOCOB 32
OTIpeIeIEHHBIN TPOMEXyYTOK BpeMenH, B 2017 r. Hanbonpmmii MHTEpeC B MUpE
npezncraisut Facebook. Ananoruunblit ananu3 3ampocoB Mo YETHIPEM HOITYJIIP-
HBIM cormanbhbM cetsim (Facebook, Instagram, Twitter, LinkedIn) moka3zan poct
HHTEpeca y POCCHICKUX T0oNIb30BaTeNnei Kk Instagram. PesynpTaThl n3ydeHus npy-
IUX BapHAHTOB CIOBOCOYETAHMH, CBS3aHHBIX C colmaabHbiMu cersimu (OoHo-
knaccnuxu, BKomnmaxme, Facebook, Instagram, Twitter) mosBommnu crenath
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BBIBOJI, YTO CaMble NMOMYJIsipHbIe B Poccuy Ha MPOTSYKEHUU MATH JIET COLMAIIbHBIE
cetd — Oonoknaccruku 1 BKonmaxme.

CoyuanvHole cemu 6 6ubIUOMEKAX

Bubnnorexkn opHeHTHPOBaHBI HA TOJB30BATENICH, [TOITOMY AKLUEHTHPYIOT
BHUMaHHe Ha paboTte B corpansHbix Meana. K. Smeaton u K. Davis cipaBemmso
OTMETHIIH, YTO COLMAJIbHBIC ME/INa JIOJDKHBI CUUTATHCA TOUKOW OOCITYy)KMBaHUS B
BUPTYaJIbHOI chepe OMOIMOTEUHOH PadOTHI M BXOAWTH B YHCIIO OCHOBHBIX WH-
CTPYMEHTOB OHOIMOTEKH JUTsl YCIEIIHON peanu3auy Meponpusituil [4].

[MponBrkeHne B CONMAIBHBIX CETSAX SIBISETCS JOCTATOYHO HOBBIM BHJIOM
JIEATEIIFHOCTH ISl OMOIMOTEK, HO YK€ OJHUM M3 CaAMBIX BOCTPEOOBAHHBIX U 3(-
¢exTuBHBIX. Pesymbratsl mccnenoBanus, nposeacéunoro B ['TIHTE CO PAH B
2016 r., monTBepKIAIOT aKTHBHOCTH OMOIMOTEK B BeO-cpene. B mpemnokeHHON
pecIoH/IeHTaM aHKeTe OBUIM MpeNCTaBIEHBI BOIPOCH], Kacaomuecs OnOInoTed-
HBIX caiiToB. B aHKeTmpoBaHmy npuHsin ydactie 336 nmpencraButesnei Onommo-
TEeK Pa3HBIX OPTaHU3aI[MOHHO-TIPaBOBBIX (hopM. 275 pecrornentos (81,8%) mox-
TBEpAWIN HAJIWYHAE aKKayHTa/TpymIsl OMONIMOTEKH B COIMAIBbHON ceTH. MHorue
OubnmoTekn BexyT paboTy cpa3y B HECKOIBKHX COIMANBHBIX ceTsax. M3 278 ot-
BeruBImx yunib 111 (40%) npencraBisitor GUOIHOTEKH TOIBKO B OTHOM M3 CO-
manbHbIX cetelt, 77 (28%) — B aByx, 90 (32%) — B Tpéx u Gonee [5].

BwMecre ¢ Tem mccreoBaHne OKa3bIBAET, YTO MHOTHE OMOJIMOTEKH cO3/a-
JIM aKKayYHTHI B COIMAIBHBIX CETSAX, HO HE BUJAAT PE3yIbTATOB, KOTOPhIE HaJles-
ek MoNydnTh. ConpanbHble aKKayHTHl OMONMNOTEK HYKAAIOTCS B YIPaBIICHHH,
KOTOpoe 0a3upyeTcst Ha aHaJIN3€ PA3IMYHBIX JAHHBIX, TOMyYaeMbIX 110 Pe3ylIbTa-
TaM SKCIIEPTHOM OIEHKH, OTPOCOB, MapKETHHIOBBIX MCCIEIOBaHNH, C TIOMOIIBIO
WHCTPYMEHTOB BeO-aHanuTHKU. CyIIecTByeT MHOXKECTBO MAapKETHHIOBBIX HH-
CTPYMEHTOB, ITO3BOJISIIOIINX ONpenenuTh 3()(HEeKTUBHOCTD AEATEIHHOCTH B COLH-
ANBHBIX CETSIX. DTH MHCTPYMEHTH MPUMEHUMBI KaK Ul OIHOH, TaKk W Ul He-
CKOJIBKHX CETEH.

Ayoum coyuanvuwvix cemeii

AymuT COnManmbHBIX CETEH IMOMOTaeT OLCHUTH PaboTy OMOIMOTEKH B HUX,
BBIABUTH IPOOJIEMBI M TPEMIOKHTH CHOCOObI MX ycrpaHeHus. K mpumepy,
Followerwonk (https://followerwonk.com) momoraer TPOM3BOINTE AHATHTHKY
st Twitter-akkayHra: cpaBHHBAaTh YUYETHBIEC 3alliCH, aHAIM3MPOBATH IOPTPET
MIOAMUCYUKOB [0 MECTOMOJIOKEHUIO, MOAMUCKAM, MOocemaeMocT Twitter, xomm-
YeCTBY TBUTOB (YUHTHIBACTCS, KAKOM MPOIEHT MMyOIMKAINi PETBUTAT MOIIHACTHU-
KH aKKayHTa).

AHaIM3UPOBATh YUETHYIO 3aIMCh B MHKPOOJIOTax (4acToTa u CKOPOCTh OTBe-
TOB Ha HOBBIC 3aITMCH, JTY4IICE BPEMSA 1A ny6m11<aum/1 HOBBIX TBUTOB 1 T.,I[.) 1103~
sossror Tweriod (http://www.tweriod.com/), Twitter Analytics (https://analytics.
twitter.com), Must Be Present (https://mustbepresent.com/) u ap.
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s u3ydeHns: akkayHToB B Facebook takxke cyliecTByeT MHOXECTBO HH-
crpymenroB. Facebook Page Barometer (barometer.agorapulse.com) y4auteiBaer
CTaTUCTUKY HOCGIIIGHI/If/i, ydacTtue B pa3M€HIéHHLIX KOHKYpCax, Oompocax Ha Ba-
el ctpaHuie, oOpaTHYIO CBS3b, CPaBHHBAET COOCTBEHHYIO CTPAHUILY C IpPYyIrH-
mu. Wolfram Alpha Facebook report (http://www.wolframalpha.com/facebook/)
MOXXHO HCIIOJIB30BaTh JJIA CO3JaHUA 0T4€Ta 0 B3aMMOCBSI3SIX CTpaHull, MapamMeT-
pax BpEMCHH, A3bIKd U TUIIOB KOHTCHTA.

IMownstueiii uactpyment Likealyzer (http://likealyzer.com/) na ocHoBe aHa-
Jin3a COACpKAHUSA FaCGbOOk-CTpaHI/IHBI, JAUaJI0roB C NnoAIMMCYMKaAMM U UX B3au-
MOI[Gf/iCTBPIﬂ C KOHTCHTOM I[aéT 06paTHy}0 CBs3b U PCKOMCHAAINN OTHOCUTCIIBHO
BO3MOXXHOCTU  YJIYYIIUTb MPUCYTCTBUC OHOIIMOTEKU B COIII/I&HBHOﬁ CCTHN
Facebook. Mer npoananusupoBanu akkayat [TIHTB CO PAH B sroii cetu
(https://www.facebook.com/gpntbsorannsk/) ¢ momorusto Likealyzer u momy«nmm
PEe3yIbTaThI, KOTOPBIE MIO3BOJIMIIN OLEHHUTH paboTy Haiero caira (tabi. 3).

Tabnuua 3
Pe3yabTaTel anaiau3a akkaynta [IIHTB CO PAH B Facebook
¢ momoubio ceppuca Likealyzer (pparment)
HaumenoBanue . .
IMoka3areinb KommenTapuii, pexomenganun Likealyzer
nokasarteJis
Jlaiikn 726 Yrobsr noctudp yerexa Ha Facebook, Bam nyxua
Gortee MMPOKast ay AUTOPHSL.
Pocr naiikoB 5,22% B npouuioM Mecsiie Bbl HOJTY4YHIIH MHOT'O HOBBIX
MOKJIOHHUKOB. Xopouias padora!
PTAT (ot auru. Peo- 141 V Bac MHOro mociiezoBareeii. 3ameuarebHo!
ple talking about this)
Coobuienuii B 1eHb 3,59 BbI 1efiCTBUTENBHO PETYIISPHO ITyOIMKYETe HOBBIC

coobuieHust. 1 BalMM IOKIIOHHUKAM 3TO HPaBHTCSL.
Ommrano cpaborano!

KomyecTBo c0006- 100% Bel ny6inkyere MHOTrO pororpaduii. Jlaiite Bammm
LICHUI OJTHOTO THIA (hanaTam HeMHOrO 0oJIbIIE Pa3HOOOPa3HUs U MONPOOY-
Te OMyOJIMKOBATh CTATyC HJIM BUJICO.

Cpoxku - BonpmmHCTBO Bamux coobmenuit mydmkyercs ¢ 09 o
12 (GMT). B 910 BpeMsi Ballli MOCIIE[OBATENHN, KAKET-
cs1, HanboJee aKTUBHBL.

JlnuHa coobueHni or 100 10 500 | BonpmmucTBo Bammx coodmenuii — ot 100 1o 500
CHMBOJIOB CHMBOJIOB. PekoMeH tyeTcst, 9T00bI BBI Jenaiu 6oee
JUTHHHBIE 3aIHCH, TaK KaK OHU TEHEPUPYIOT OOJIbIIe
OTBETOB OT BALIUX IOJIIHCYUKOB.
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[lpy wM3yvyeHHH NaHHBIX ObLIO OOpAIICHO BHUMAHHE Ha TO, YTO aKKayHT
I'TIHTB CO PAH mnpencraenen B kareropun «Local Business» («MectHbiii 6u3-
Hec»). Ananmm3 kareropuu «Russia — Library» («Poccust — Bubnuorexkn») mokasain
NIPUCYTCTBHUE IBYX OuOmuoTek B peltunre n3 20 akkayHTOB opranuzatuid — Hp-
kyrckoii OYHB um. U. WM. MomuanoBa-Cubupckoro n TBepckoil oGmacTHOM
6ubnnorexkn uM. A. M. T'opbkoro. DTo CTajo MHTEPECHBIM (DAaKTOM IpH H3yde-
HHUH aKKayHTa OMOINOTEKH.

Jlnst GHOIHOTEK MPECTaBIBIIOT HHTepeC Takue MeTpuky, kak SharedCount
u Gravity. Amropurm SharedCount (http://www.sharedcount.com/) coGupaer
CTATHCTHKY B CONMANBHBIX ceTsx: Facebook, Google+1, Pinterest, StumbleUpon,
LinkedIn. ns anmanusa WCHONB3yrOTCS mOmynsipHbie Merpuku: likes (maiikm),
shares (momenmuthes), comments (kommenrtapuu). SharedCount momxomut st
MOJTyYeHHs] CTATUCTUKH BHPAIBHOCTH MYyOJIWKYeMOro KOHTEHTa, T.C. aHalm3a
KOJIMYECTBA TI0JIb30BaTelIel, KOTOPBIE HE MOANKMCAHBl Ha COOOIECTBO, HO YBHIE-
JI 3aITUCh, HAPUMEp Ha CTPaHHUIIE IPYroro MoJb30BaTeNs WIH COOOIIECTRA.

Gravity (http://gravitytool.com) — 3To cepBuc, KOTOpBIH cobupaeT CTaTu-
CTUKy m3 coobmiects BKoumaxme, Facebook, Instagram, Oowoxnaccmuxu w
Twitter. CepBrc OIXOMUT UIsI €KETHEBHOTO aHAIN3a, PErYJISIPHON OTYETHOCTH,
TEHIIEPOB U KOHKYPEHTHOro anamm3a. Cpein OCHOBHBIX BOo3MOxkHOCTeit Gravity
BBIZICNIUM TaKhe Kak aBTopacuér peddTuHra Engagement Rate mis coobmectsa u
[IOCTOB, aHAIIM3 PyOPUK KOHTEHTA, AeMOrpadus y4acTHHKOB, BRITPY3Ka B XIS mmio-
OBIX TaHHBIX H JIp.

Takum 00pa3oM, UCIONB3YS pa3IMYHbIe WHCTPYMEHTHI aHAIM3a COLUAJb-
HBIX MeJHa, MOXKHO MOJTYYHUTh ACTAIbHYIO AaHAIUTUKY B PEXKHME peabHOTO Bpe-
MeHd, 0030p JeWCTBuUi, m3MepeHue riayouHsl npoduieit B Facebook, Twitter,
Instagram u T.m. METpUKH OT MapKETUHTOBBIX BEO-MHCTPYMEHTOB MPELOCTAB-
JSOT OLIYTHMYIO KOJIMYECTBEHHYIO MH(POPMALHIO JUIS OLCHKH KOHTEHTA, IT03BO-
JSFOT OLCHUTH YCICIIHOCTh KOHTEHTAa M ONTUMHU3UPOBATH PabOTy, OXBATUTH HO-
BYIO ayJUTOPHUIO U 3aWHTEPECOBATH CYIIECTBYIOIIYIO.

BoiBoabl

CoBpeMeHHbBIE HHCTPYMEHTHI BeO-aHAIUTUKH (P PEKTHBHBI [T OLIEHKH Jie-
ATETLHOCTH OMOJIMOTEKH B COIMAIBHBIX MEANA, TaK KaK MO3BOJISTIOT OOBEKTUBHO
U TI0 pa3HEIM MapaMeTpaM MPOAHAN3UPOBATh dPPEKTHBHOCTE PabOTHI OHOIHO-
TeyHblX SMM-MeHeKepoB, U3y4UTh MOBEICHUE IMOJIb30BaTEICH U HX NPEATO-
YTEHHSI, BBISIBUTH U YCTPAHUTh TEXHUYECKHE OIIMOKH, ONMPEACIUTH CTpaTerude-
CKHE HampaBJIeHUs pa3BUTHUS B BeO-cpeze.
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